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Case Study I: 

Program Objectives 

To Conduct Fieldwork among International travelers in major cities across India. 

Targeted Area 

Our client is a consulting agency working for an airline company and carrying out research among travelers 
across various categories and different economic backgrounds. 

The Problem 

The respondent profiles are quite exclusive and difficult to find. 

Asplor research is brought in to conduct the fieldwork and carryout the research work as per client 
specifications. 

The Plan 

Respondents are recruited based on qualifying criteria after which they are subjected to individual pre-
telephonic interview for screener qualification. 

A detailed fieldwork plan in accordance to client travelling plans is created so client can join maximum 
numbers of research fieldwork.  

The Reporting 

Transcripts of all the research work and studies is submitted to client. 

Topline report of the study. 

Key metrics for overall process is created with assessment and identification of key takeaway during the 
research.  
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Case Study II: 

Program Objectives 

To Conduct Ethnographic research among prospective flyers to Australia within next 6 months for 
assessment of their travelling needs and purchasing process identifications. 

Targeted Area 

Study is carried out in New Delhi and Mumbai with prospective flyers to Australia. 

The Problem 

We need to identify the people willing to travel to Australia in next 6 months and have finalized the 
travelling details, they should not have purchased flight tickets yet. 

Other criteria are for solo travelers who are travelling as a couple or individuals and didn’t taken any 
package from travel agencies. 

The Plan 

We have run the recruitment from individuals to groups to identify the requested target groups, we have 
also taken help from some local travel agents in identifying the requested target group. 

The research is targeted towards the travelling plans and process of purchasing flights, accommodations 
and other facilities before travelling. 

The Reporting 

Ethnographic research report of the discussion along with Audio and Video files of the discussion. 

Our team have created a comprehensive research report on the consumer usage, needs assessment and 
requirements.  

The Results 

• Detailed moderator report after ethnographic research. 
• Transcription of interviews with audio and video recordings. 
 


